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TRADE-OFF* ANALYSIS REVEALS THE KEY DRIVERS

34% - I buy from what I know 
about the product

32% - It’s harder as you can’t 
handle the packaging

Best Quality is the most important consideration 
when deciding which Weed Killer and Paint to 
buy.

Familiarity is important for both types of product, 
although a Reputable brand is more important for 
Paint.

Offering Good Value for Money is the third most 
important consideration for Weed Killer.  This is 
also important for Paint, but Reputable Brand 
and Easy to Use edges ahead of Value for Money 
for this product type.

NEG’s are functional purchases. The aesthetics of 
the pack are not as important as ease of use and 
convenience. But the packaging must give the 
impression of quality and convey the 
effectiveness of the product, particularly to 
attract first-time buyers.

HOW DO CONSUMERS MEASURE QUALITY? 

Ease of judging quality when buying 
a non-food product on-line?

Ease of defining quality from an on-
line review

40% - Quite / Very Difficult

33% - Neither / Nor

27% - Quite / Very Easy

Top 5 ways of judging quality are the same across all categories. Previous 
experience is the best Quality endorsement, followed by the reassurance of a 
‘known brand’ and if it looks good value for money.

Further down the list comes innovative products and 
any they may have been advertised comes in at 5th.

Upmarket/attractive packaging and the most expensive on shelf are the least 
important factors when identifying a quality product.

Given the lack of physical packaging to pick up and examine, 1 in 3 rely on previous 
experience of the product when judging which offers the best quality. 
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