
Experimenting with new flavours 
requires reassurance & inspiration

can help to test products with prices from:

£449 per product

The trend for internationally inspired flavours continues to influence 

a lot of new product innovation, with younger consumers looking to 

social media and recommendation for reassurance and inspiration

Sample base = 235

Familiarity plays a 
key role in appeal

50% of our sample had tried a new cuisine dish in the past year, with younger 
consumers the most adventurous

Chinese and Indian cuisine is just as appealing as British with 3 in 4 finding it 

‘very’/’quite’ appealing

Chinese food is particularly popular with under 34yr olds, with 9 in 10 stating 

a positive purchase intent

Almost as popular are Mexican Flavours appealing to 2 in 3 and over 

4 in 5 for those under 54

Around half considered Caribbean and Middle Eastern to be ‘very/quite’ appealing, although only 

around 3 in 10 would buy.

The less common cuisines such as Japanese, Korean and West 

African were appealing for 3 in 10, with less than 1 in 5 stating 

they would purchase these flavours.

1 in 5 stated that they do not try new cuisines 

as they do not know if they will like the taste

54% agreed that they do not want to spend lots 

of money on new ingredients to prepare a meal in 

case they do not like the meal

1 in 3 ‘strongly/slightly’ agreed that even if they 

follow a recipe, the meal will not be as good as if 

it was from a restaurant / takeaway

4 in 5 under 34-year-olds agreed  that they 

enjoy experimenting with different flavours 

when cooking from scratch         

Social media is also playing a role within 

different cuisines with 1 in 3 stating they that 

get inspiration about new flavours from social 

media, this increased to 3 in 5 for those 

under 34

For Against

Recommendations are important to encourage trial, with 1 in 5 stating 

that they ‘will only try a new flavour if it has been recommended to them by 

somebody else’. 

Younger people are highly susceptible to this with over half agreeing.


