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WHAT IS IT?

QUALITY TRENDS

Fun Innovation

Healthy lines

Weekend treats

FOODFAX 2022 
Award Winners

In 2023 more than 280 products were
assessed in our Foodfax panels,
providing valuable insight into
consumer opinions of current food
trends. Those that perform in the top
25% of the most relevant category for
Quality, Taste or Value received an
award. This year only 21% achieved
award level. 

Food and drink have become an
accessible treat for many
households. This may explain the
surge of interest in new and
interesting twists on familiar
flavours. Flavour concepts that
are too 'out there' are too risky,
but innovative sweet treats,
cheese products or world foods
have generally scored well. 

Read on to learn about award winning
products from 2023…

16% of products tested in 2022 were
awarded for Quality, but what ties
them together? Unlike Taste and Value
there are no clear trends. Products
that exceed expectations for portion
size, taste and texture are most likely
to be considered quality products. 

Consumers are clearly hard to please when it comes
to Value for Money, as only 6% of products tested in
2022 received an award for Value. These products
tended to be supermarkets ‘own label’ products at a
low price, or products with a standard price but high
Taste and Quality scores. 

Unusual flavour combinations
or novelty shapes to
everyday foods tended to
perform well, particularly
when offered by supermarket
‘own label’ without a premium
price tag.

AWARD BREAKDOWN

VALUE TRENDS

TASTE TRENDS

FREQUENCY OF EACH AWARD
COMBINATION IN 2022

Test your product in 2023 via a standalone or
benchmarking Omnitest for £499 or £998 

Products with awards tended to fit
within three themes: Fun innovation,
healthy lines or weekend treats.

E.g.  Iceland Chiquito the Ultimate Nacho Chilli Cheese Lasagne,
Aldi Specially Selected Heart Shaped Pasta with Lobster Filling and
M&S Steak and Chips Pie.

From dairy free or plant
based alternatives that have
exceeded consumer
expectations, to ‘added
value’ health drinks – these
health foods were a
common theme amongst
top performing products. 

E.g. Remedy Kombucha Ginger Lemon, Waitrose without Nitrate
Unsmoked Back Bacon, Califia Farms Unsweetened Vanilla Almond
Milk and Morrisons Wonky Fruit and Nut Mix.

Indulgences for individuals
or to share with friends and
family is an area consumers
are willing to spend a little
more on. 

E.g. Waitrose Banoffee Pie ice Cream, Iceland Pakora Crispy
Shredded Chicken, Sainsbury’s Prawn Mango Masala with Cumin
Rice.


