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On-line shopping changes the way we shop for food and drink

On-line shopping has been a major beneficiary of lockdown.  

Initially appealing to avoid social contact and queues, on-line 

shopping has been a revelation for many first-time shoppers. Our 

Neighbourhood Net survey* reveals the impact for Retailers on 

shifts in shopping behaviour.

* Cambridge Neighbourhood Net is a nationwide network of consumers willing to participate in food and drink testing. This 
survey was conducted with 470, 209 were on-line shoppers.

1 in 4 shopped for groceries on line for the first-time during lockdown.

This percentage increased to 43% of over 65yr olds.

Satisfaction and spend is high amongst new shoppers

7 in 10 new on-line shoppers were satisfied with their experience during lockdown. Satisfaction was 

highest in the North.

1 in 4 would switch store if they had vouchers to use.

On-line shoppers rarely stick to one supermarket 

1 in 3 preferred to ‘stick to what I know’. Why? Because 69% of all on-line shoppers agreed with the 

statement: ‘I find it difficult to judge the quality of new products I’ve not tried.’ Repeat purchase is also 

encouraged by the software. 

Two thirds use time-saving shortcuts when grocery shopping on line by starting with their 

‘favourites/’previous orders’ to speed up the shopping process.

Is there a danger that new products will get overlooked on-line? 

But all is not lost. Most found it easy to browse on-line, it certainly takes the leg 

work out of shopping and prevents any aisles being missed.

And internet shopping can be away of keeping an eye on the purse strings.  Almost 

half 45% were more tempted by the offers available when shopping on-line.

2 in 3 would be at least open to switch retailer when food shopping on-line. 

What would prompt them to try a different outlet from ‘normal’?

42% wanted either, a particular item or could not get a particular delivery slot at their usual store

The main driver for shopping on-line is to avoid visiting the supermarket during the pandemic 60%. 

This was particularly important for Post-family participants (70%)

Lockdown has increased the number making bigger weekly shops and 2 in 3
claimed to be spending more on their on-line shop since lockdown.

1 in 7 would shop around if they thought they could get better quality elsewhere. 

Boredom prompted 1 in 6 to try a different retailer, increasing to 1 in 5 in the South.
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