
What can we learn from the food and drink trends during the last recession in 2008/9 
when consumer confidence hit an all-time low?
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• In 2009 it was all about recyclable packaging. Now these behaviours 
are entrenched and it is more about sustainable materials and 
responsible food sourcing.

• We were more cautious generally, more risk averse; retrenched into 
safer tastes and known brands.  

• If we spent on a premium food, we wanted to ensure we’d enjoy it. 
Overall Ratings were higher for traditional flavour combinations, 
often from comfortable, long established, brands. 

• Some of the most successful products in 2009 were brand 
extensions - Cadbury, Kit Kat and Rowntree’s all featured in the top 
20, with strong performances from Gu, McCain, Branston and 
Warburton’s.

• Families clearly felt the effects of the recession hardest – actual 
hardship or the way they perceived their position. This could bode 
well for the Discounters.

• Price and value increased in importance during the downturn but 
other, long term trends continue to impact, the most obvious being 
Health. This is likely to have even greater impact as we deal with 
this latest pandemic.

• Buying foods from Britain was important ten years ago and is likely 
to become more so as we leave the EU and have increased concerns 
over global sourcing.  But back in 2009 few people thought that 
local equalled fresher or better tasting. It could now become a 
necessity as issues with global food sources disrupt the supply 
chain.

• The recession focussed consumers’ minds on influences closer to 
home.

Cambridge MR has over 35 years’ experience in food and drink research. Our 
Neighbourhood Net allows us to find out exactly how consumers are reacting to these 
unprecedented times. Watch out for next week’s update from our Behaviour Tracker.
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