
Grocery Shopping & the Environment 

Do consumers actually care about the impact of their grocery shop 

on the environment? The short answer is yes, but not everyone had 

the means or the inclination to change what they buy. Particularly 

now as we learn to live with the impact of Covid-19.
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Half agreed they were ‘concerned about the environment’, but ‘can't afford 

to switch to sustainable alternatives’. This proportion increased to around 

two thirds of under 55-year-olds and those with Families

Other concerns included Food Waste and the use of Palm Oil

Most consumers wanted to switch to eco friendly grocery products and 78% felt it 

was worth paying a few pence extra for a product that is ‘better than the environment’

7 in 10 felt that it was up to Farmers 

and Retailers to do more to reduce the 

impact of their grocery shop

Many would rather change their 

behaviour in other ways, rather 

than take a hit on their finances.

98% felt they did their bit by 

recycling food and drink packaging

But others were actively changing 
their behaviour in other ways

7 in 10 try to shop seasonally and 

locally to reduce food miles

2 in 3 actively avoid buying food 

products with lots of packaging

Half claimed to be cutting down 

on their meat consumption 

The demand for eco-friendly 
products is clearly there, even 

when it comes to the festive shop:

7 in 10 would buy more green products if they 

were more widely available

6 in 10 would ‘love to buy eco-friendly 

Christmas food and drink’

Consumers cared 

most about:

Single Use Plastic 31%

Non-recyclable Packaging 32%

That said, 7 in 10 didn’t see why they have to cost more, and many had more pressing 

concerns on their finances, particularly those with a lower disposable income

Almost three quarters were ‘more worried about increasing food and drink 

costs’ than switching to environmentally friendly grocery products


